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By LIU ZHIHUA
liuzhihua@chinadaily.com.cn

Those hurt by COVID-19 disrup-
tions to economic activities may 
want to call 2022 annus horribilis, 
but for German company Freuden-
berg Group that operates in China, 
last year was a good period. 

With a total investment of 520 
million yuan ($77 million), Freuden-
berg completed construction of its 
new manufacturing plant in July in 
Changchun, Jilin province, and 
kicked off operations in October. 
The factory makes high-quality 
seals used in automotive and related 
industries.

Another factory in Chongqing 
providing high-end shock absorp-
tion and noise reduction products 
and solutions for passenger cars, 
including air springs, also became 
operational last year, and has deliv-
ered more than 60 titles of products 
and solutions to more than 20 cli-
ents so far. 

Freudenberg Group shows why 
foreign investors find the attractive-
ness of China’s high-end manufac-
turing sector irresistible. Benefits to 
be reaped abound as China strives 
to transform and upgrade tradition-
al industries while cultivating and 
spurring the growth of strategic 
emerging industries.

The Central Economic Work 
Conference in mid-December said 
China will accelerate the building 
of a modern industrial system. 
Efforts will be made to identify the 
weak links in key and core technol-
ogies as well as components and 
parts in the country’s major manu-
facturing industrial chains, and 
pull together resources to tackle 
various problems so that the indus-
trial system can become independ-
ent, controllable, safe and reliable, 
the meeting said.

It also said the country will make 
greater efforts to attract and utilize 
foreign capital.

Experts said China’s manufactur-
ing sector is expected to become 
even more attractive to foreign 
investors, as stronger government 
efforts to boost FDI in the sector are 
anticipated in the coming years. 

“The manufacturing sector is a 
key economic pillar and a driver of 
economic growth. It’s also a key 
area for global competition. How-
ever, in recent years, the overall 
scale and growth of FDI inflows 
into China’s manufacturing have 
declined relative to the services sec-
tor, leading to a decline in the man-
ufacturing sector’s share in overall 
FDI,” said Zhang Fei, associate 
director of the Institute of Foreign 
Investment, which is part of the 
Chinese Academy of International 
Trade and Economic Cooperation. 

“That has prompted the authorities 
concerned to intensify efforts to boost 
and encourage FDI in  manufactur-
ing. They have introduced a series of 
new policy measures,” she said. 

The country’s newest catalog of 
industries for encouraging foreign 
investment has taken effect on Jan 
1. The catalog continues to encour-
age foreign investment in manufac-
turing and enhance industrial and 
supply chains while also promoting 
the integration of the services and 
manufacturing sectors. 

In October, China unveiled 15 
new measures to promote foreign 
investment in manufacturing. 
These included promotion of sign-
ing and implementation of foreign 
investment projects and encourage-
ment to foreign investment in areas 
like high-end equipment and key 
components.

Several factors are helping China 
to attract FDI to its manufacturing 
sector, experts said.

Among them are the country’s 
complete industrial chain, stable 
supply chain, huge domestic mar-
ket, improving business environ-
ment and, most importantly, a large 
population of skilled workers, engi-
neers and researchers, Zhang said.

Zhang also said she expects the 
Chinese government to make more 
moves to increase FDI inflows and 
improve FDI structure in manu-
facturing. 

Latest data from the Ministry of 
Commerce showed FDI in actual 
use in the Chinese mainland rose 
by 6.3 percent to 1.23 trillion yuan 
in 2022. 

The manufacturing sector 
received 323.7 billion yuan in for-
eign investment that was actually 
used in 2022, up 46.1 percent.

High-tech industries saw a 28.3 
percent rise in FDI. Specifically, for-
eign investment in electronic and 
communication equipment manu-
facturing soared 56.8 percent, 
while that in the scientific and 
technological achievement trans-
formation services segment 
jumped 35 percent. 

According to the China FDI 
Report 2022, which was released 
by the Institute of International 
Economy under the University of 
International Business and Eco-
nomics in December, China experi-
enced a surge of more than 55 
percent of FDI inflows from 
$111.72 billion in 2012 to $173.48 
billion in 2021.

Meanwhile, the FDI structure had 
also got enhanced. The proportion 
of FDI in high-tech industries in the 
overall FDI was 30.2 percent in 
2021, while in 2012, the correspond-
ing figure was only 14.1 percent, 

according to the report.
The report also stated the FDI 

surge is a testimony to China’s 
expanding opening-up. China’s 
attractiveness to foreign investors 
has roots in the country’s unwaver-
ing opening-up, improving business 
environment and the extension of 
the opening-up policy to platforms 
like free trade zones that have taken 
a lead in FDI management innova-
tions, it said.

According to Sang Baichuan, 
dean of the institute, China needs to 
further expand opening-up as the 
global economic and trade rules are 
being reconstructed, so that the 
country can keep up with high-stan-
dard international trade and eco-
nomic rules and create facilitating 
institutional environment for 
attracting FDI. This will stabilize the 
manufacturing sector’s growth as 
well as China’s key role in the global 
manufacturing system. 

“An efficient and facilitating insti-
tutional environment is indispensa-
ble for us to stabilize the 
development of the manufacturing 

sector, the FDI and the real economy, 
and it is also key to China cultivating 
new competitiveness,” he said.

The growth rates of FDI in high-
tech manufacturing and service 
sectors are higher than the overall 
FDI growth pace. That reflects the 
ongoing transformation and 
upgrade of the Chinese economy, 
he said.

Victor Chan, global vice-presi-
dent of Agilent Technologies Inc, 
which is engaged in life sciences, 
diagnostics and applied chemi-
cals, said the global company has 
confidence in China’s high-quality 
development, and will continue 
investing in China.

Also general manager of the com-
pany’s China arm, Chan said the 
ongoing upgrade of the manufac-
turing sector in China has been cre-
ating more business opportunities 
for companies like Agilent. 

“We feel especially encouraged 
that China will continue to expand 
high-standard opening-up, includ-
ing in the fields of high-tech, energy 
conservation and environmental 

I s China a prized destination for 
foreign investment? That’s a 
no-brainer, I know. 

Yet, a closer look at FDI data 
might prompt some to argue that 
unlike in the past, China’s manufac-
turing sector no longer holds a 
strong pull for foreign investors. 

The sector’s share of China’s FDI 
in recent years has been declining. 

Why FDI flows into nation’s services, high-end mfg
Some foreign enterprises are relocat-
ing their production capacities from 
China to neighboring economies.

But, crucially, China’s high-end 
manufacturing has been attracting 
significant FDI inflows in recent years. 
And FDI in the services sector, espe-
cially its producer services segment, 
has also been seeing rapid growth. 
(Producer services are intermediate 
services such as financial services, 
logistics and information services 
delivered to final producers of goods.)

Latest data from the Ministry of 
Commerce showed actual use of FDI 
in China’s high-tech industry surged 
more than 28.3 percent year-on-year 
last year. FDI in electronic and com-

munication equipment manufactur-
ing and scientific and technological 
achievements transformation servi-
ces rose 56.8 percent and 35 percent, 
respectively, while that in informa-
tion services climbed 21.3 percent. 

According to International Busi-
ness Daily, FDI in China’s producer 
services increased from $73.94 bil-
lion in 2017 to $101.22 billion in 2021, 
up nearly 37 percent.

Besides, FDI in producer services 
as a portion of the overall FDI also 
increased by around 2 percentage 
points to nearly 56 percent.

Experts said the changes in China’s 
FDI structure are underpinned by the 
country’s ongoing economic upgrade, 

which is characterized by the increas-
ing share of the services sector in GDP. 

Xu Qiyuan, deputy director of the 
Institute of World Economics and 
Politics, which is part of the Chinese 
Academy of Social Sciences, said 
that as the Chinese economy devel-
ops and its humongous domestic 
market grows, foreign enterprises in 
China are participating more in the 
domestic circulation, unlike in the 
past when they used to export China-
made products to other countries.

So, multinational corporations’ 
sales in China have surged, and so 
have their investments in services, he 
wrote in a research note.

The rising share of services FDI 

has promoted the transformation 
and upgrade of related manufactur-
ing segments in China, he wrote.

He suggested China should take 
more initiatives to facilitate the 
development of producer services 
and include modern services like 
scientific research and technical ser-
vices, which enable traditional man-
ufacturing sectors, in official 
statistics on manufacturing. 

Sang Baichuan, dean of the Insti-
tute of International Economy, 
which is part of the University of 
International Business and Eco-
nomics in Beijing, said the integra-
tion of manufacturing with other 
industries is a global trend.

Since the development of produc-
er services is closely intertwined 
with that of manufacturing, it is 
important for China to further 

enhance the foundation upon which 
services can develop further, he said.

The annual Central Economic 
Work Conference in mid-December 
said China will make greater efforts 
to attract and utilize foreign capital, 
widen market access, promote the 
opening-up of modern services and 
ensure a level playing field for both 
domestic and foreign enterprises.

Consensus is fast emerging among 
experts that China’s pursuit of high-
quality development, combined 
with its prosperous and expanding 
market, will make the country even 
more attractive to foreign investors.

Besides, China’s unwavering com-
mitment to expanding high-standard 
opening-up will boost foreign inves-
tors’ confidence, which will in turn 
increase FDI inflows into the world’s 
second-largest economy.

Workers at Agilent Technologies Shanghai celebrate the launch 
of the first batch of made-in-China Agilent 1290 Infinity LCs, liquid
chromatograph instruments that help analyze components of 
chemicals, in September.

An employee introduces products from Novozymes A/S, a Denmark 
-headquartered biotech giant, to a visitor during the Food Ingredi-
ents China 2021 held in Shanghai in June 2021. FDI inflows into 
China surged more than 55 percent from 2012 to 2021.

Foreign investors’ latest targets in China 
New policies help 
integrate services, 
manufacturing to 
enhance industrial 
and supply chains

protection, in which the company 
has deep roots,” he said.

With a total investment of $20 
million, the company has recently 
expanded several production lines 
for high-end analytical instruments 
to increase manufacturing capacity 
in Shanghai, including that for liq-
uid chromatography, spectrography 
and mass spectroscopy. 

Apart from upgrading its logis-
tics network in China, the company 
has been investing in the recast of 
its cell analysis instrument manu-
facturing facility in Hangzhou, Zhe-
jiang province, into a combined 
center for research and develop-
ment, production and commercial 
operations. 

Lensey Chen, president of the 
China branch of Novozymes A/S, a 
Danish provider of biological prod-
ucts, said the Chinese govern-
ment’s recent measures to stabilize 
and spur FDI in manufacturing 
have sent a positive signal to for-
eign investors. The company, she 
said, is looking forward to the posi-
tive impact these moves will have 
on economic activities.

In the past 20 years, the company 
has established an integrated sup-
ply system in China to meet demand 
not only from the local market but 
the global market, and the company 
is thrilled to further tap the poten-
tial that will be unleashed by China’s 
pursuit of high-quality develop-
ment, she said.

Experts have also stressed nega-
tives like geopolitical tensions will 
have only a limited impact on the 
FDI inflows into China’s manufac-
turing sector, especially the high-
end manufacturing segment.

“Although some countries seek to 
exclude China from the industrial 
and supply chains, China’s strong 
position in the global industrial 
and supply chain cooperation, 
which has been formed in the 
course of globalization, cannot be 
easily weakened,” said Sang, dean 
of the Institute of International 
Economy of the UIBE.

Electronics, energy, chemicals, 
automobiles and other manufactur-
ing fields will be key areas for for-
eign investors to develop in China, 
as the country presses ahead with its 
pursuit of high-quality develop-
ment, he said.

Zhang from the CAITEC said the 
inflows and outflows of foreign 
capital into and out of the manu-
facturing industry are affected by 
multiple factors, including the 
development phase and the layout 
of the manufacturing industry, 
cost of production, industry’s sup-
porting capacity, and government 
policies. 

“Foreign investors decide to 
invest in China because that will 
serve their interests and is win-win,” 
she said.

Zhang said she believes sectors 
like automobile manufacturing, 
medical equipment, biomedicine, 
aerospace, chemicals and energy 
have great potential to boost FDI 
in China.

Sang further said China should 
encourage foreign investors to 
invest in both the coastal areas and   
central and western regions, espe-
cially in labor-intensive industries, 
in order to stabilize FDI growth.

An employee introduces vehicle power battery and fuel cell from Freudenberg, a Germany-headquartered global tech firm, to a visitor 
during the fifth China International Import Expo held in Shanghai in November. photos provided to china daily

56.8
percent
extent of rise in FDI in China’s 
electronic and communication 
equipment manufacturing 
sector in 2022
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From left: Nurse Wu Jianying takes care of a child in an incubator in a ward for children in critical condition at China-Japan Friendship Hospital on Jan 25. Zheng Xudong (right), director of the Aviation General 
Hospital’s Health Center, prepares to administer a CT scan of a recovering COVID-19 patient’s lung on Jan 13. Shen Ning, deputy director of the Third Hospital of Peking University and an expert in respiratory dis-
ease, checks a CT scan of a patient’s lung on Jan 19.

Ready, willing and able
Although China downgraded its management of COVID-19 from a Class A 
to a Class B disease on Jan 8 and the latest outbreak has peaked in Beijing, 

medical workers in the capital’s hospitals remain at their posts, busy on the 
frontlines of epidemic prevention and control. Their focus now is on treat-

ing patients and preventing cases from becoming severe. During this year’s 
Spring Festival, China Daily photographer Zhu Xingxin visited several hos-

pitals in Beijing to present a snapshot of the hard work still being done.

Surgeons perform cesarean on a 
patient at China-Japan Friendship Hos-
pital on Jan 25.

Nurse Yu Cong adjusts a shadowless 
operating lamp in an operation room at 
China-Japan Friendship Hospital on 
Jan 25.

From left: Medical workers treat a patient in critical condition in a ward at the PLA Strategic Support Force’s Characteristic Medical Center in Beijing on Jan 19. Zhao Chenlai, director of Peking University Shou-
gang Hospital’s Department of Rehabilitation Medicine, treats a recovering COVID-19 patient on Jan 18. Workers at the Beijing Emergency Medical Center transfer a patient to a hospital on Jan 25.

A medical worker takes care of patients in critical condition in an intensive care unit at China-Japan Friendship Hospital in Beijing on Jan 25. photos by zhu xingxin / china daily
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Xi’s letters help 
deepen global 
understanding
President’s correspondence with foreign youths 
shows his personal approach to diplomacy

By MO JINGXI 
mojingxi@chinadaily.com.cn

Despite his busy daily schedule, 
President Xi Jinping makes time for 
correspondence with young people 
in foreign countries as a means of 
making China better known in the 
rest of the world.

Over the past years, the Chinese 
leader has replied to dozens of let-
ters from young foreigners who are 
keenly interested in studying the 
Chinese language and learning 
about Chinese culture. 

In letters replying to teenagers in 
countries such as the United States, 
Japan, Saudi Arabia, Laos, Italy and 
Malta, Xi has encouraged these 
young envoys of friendship to boost 
the bonds between their own 
nations and China. 

Such exchanges of letters show 
the president’s personal approach 
to diplomacy and China’s great 
openness to the world for more 
communication and exchanges, 
experts said. 

The latest letter was a reply last 
month to students at a Hungarian-
Chinese bilingual school in Buda-
pest, Hungary. Xi welcomed the 
students to study at Chinese univer-
sities after their graduation and said 
he hoped that more young people 
from Hungary would love and study 
the Chinese language.

“Young people are not only inher-
itors of traditional friendship, but 
will also play a key role in initiating 
more friendly cooperation in the 
future,” said Yu Jiang, deputy secre-
tary-general of the Xi Jinping 
Thought on Diplomacy Studies Cen-
ter and vice-president of the China 
Institute of International Studies.

Through the letters, Xi expressed 
his hope for greater efforts to pro-
mote mutual understanding 
among people in different countries 
and to promote the harmonious 
coexistence of different civiliza-
tions, thus contributing to the 
building of a community with a 

shared future for mankind, Yu said. 
Even when political relations 

between two countries suffer setbacks, 
ordinary people can still express their 
aspiration for mutual understanding 
and friendship through people-to-
people exchanges at various levels, 
including correspondence.

In 2020, 50 students in the fourth 
grade at Cascade Elementary School 
in the US state of Utah wrote greeting 
cards to Xi in Chinese on the eve of 
Spring Festival, telling him about 
their Chinese language learning and 
personal hobbies. They also 
expressed their love for China and 
Chinese culture, as well as their hopes 
for a chance to visit China.

In his reply letter, Xi told the stu-
dents that, like the US, China is a big 
country and that the Chinese people 
are as hospitable as the American 
people, and he said he hoped that 
they would become young ambassa-
dors of friendship between the two 
peoples.

In 2019, Xi wrote back to a group 
of US high school students who 
were studying Chinese at Niles 
North High School in Illinois.

Though China and the US are at 
odds on a number of issues, the 
exchange of letters between Xi and 
American students has shown that 
interactions between people at all 
levels of society should be a normal 
part of bilateral ties, experts said.

Li Haidong, head of China Foreign 
Affairs University’s American Studies 
Center, said it is particularly urgent 
to increase communication among 
young people amid a complicated 
and volatile international situation.

“Cultural communications and 
exchanges play a key role in deepen-
ing mutual understanding among 
different countries, societies and 
peoples. And people-to-people diplo-
macy, as part of a country’s multidi-
mensional diplomacy, is thought to 
help better explain China to the rest 
of the world,” Li said. 

See Diplomacy, page 3

Reform to further facilitate maturity of capital market
By SHI JING in Shanghai 
and ZHOU LANXU in Beijing

The adoption of a registration-
based initial public offering mecha-
nism throughout the A-share market 
will further facilitate China’s innova-
tion-driven, high-quality economic 
growth and the maturity of a multi-

level capital market, experts said.
After introducing 14 draft rules, 

the China Securities Regulatory 
Commission began soliciting pub-
lic opinion on Wednesday for the 
action plan for adopting the regis-
tration-based IPO mechanism in 
the entire A-share market.

The mechanism was first tested 

in the technology-heavy STAR Mar-
ket in Shanghai in July 2019 and 
promoted to the ChiNext in Shenz-
hen in August 2020.

Main board companies account 
for about 67 percent of the total mar-
ket value of the A-share market. The 
main board will leave all the deci-
sion-making power to the market 

when it comes to IPO pricing after 
the expansion, said Eugene Qian, 
chairman of UBS Securities Co. The 
main board market comprises a 
large part of companies in the 
Shanghai Stock Exchange and the 
Shenzhen Stock Exchange.

See Reform, page 3

Sanlitun buildS big 
for the future

Beijing area sets its sights on 
international consumers

By WANG SONGSONG
wangsongsong@chinadaily.com.cn

I n recent decades, bar street in 
Beijing’s Sanlitun area has not 
only been a place for entertain-
ment, it reflected the past. 

As of Wednesday, all bars on the 
street had been closed. A notice from 
the authorities dated Dec 25 was 
posted on their doors, stating that an 
overhaul of the premises needed to 
be carried out for safety reasons after 
a third-party appraisal. 

The move marked a new develop-
ment stage for the time-honored 
landmark. 

Sanlitun gets its name from its 
three li, or 1.5-kilometer, distance 
from the Beijing city wall. 

In 1952, the Beijing Research 
Institute of Mechanical and Electri-
cal Technology, the Beijing Dance 

Academy and Beijing Normal School 
moved to the area, before many fa -
milies were relocated to nearby resi-
dential communities named Happy 
Village due to large-scale construc-
tion work in the Chinese capital. 

As the population grew, Beijing 
Chao-Yang Hospital and schools 
such as Beijing No 80 High School, 
Sanlitun Primary School, Sanlitun 
No 1 Middle School and Sanlitun No 
2 Middle School — the affiliated 
high school of the Beijing Institute 
of Fashion Technology — were 
established in the area. 

See Sanlitun, page 2

People perform a dragon dance in Taijiang county, Guizhou province, on Saturday. Folk activities such as dragon dances, gong and drum 
performances and lion dances were held to celebrate the Lantern Festival, which fell on Sunday.  Fan Hui / XinHua  See story, page 5

Festival of lights

Hong Kong Chief Executive John Lee Ka-chiu (fifth right) meets 
with Saudi Arabia’s Minister of Investment Khalid Al-Falih (fourth 
right) in Riyadh on Sunday. They were flanked by senior HKSAR 
and Saudi officials.  provided to cHina daily
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ProMoting HK in tHe Middle eaSt

Lee seeks to expand business ties with Saudi Arabia 
By SHAdOW LI in Riyadh
stushadow@chinadailyhk.com

Hong Kong Chief Executive John 
Lee Ka-chiu on Sunday painted an 
optimistic picture for deepening 
Middle East-Hong Kong collabora-
tion, which he said can grow by lev-
eraging the city’s strengths in 
various sectors.

His remarks came on the same 
day that the city launched negotia-
tions with Saudi Arabia for invest-
ment protection and promotion 
agreements.

Lee also announced 
on Sunday the begin-
ning of negotiations on 
an Investment Promo-
tion and Protection 
Agreement, which will 

strengthen the economic and 
investment ties between Hong 
Kong and Saudi Arabia to achieve 
mutual economic benefits.

The negotiation will send “a pos-
itive signal” to the business com-
munities of both places and help 
fortify investors’ confidence and 
expand bilateral investment flows, 
he said.

Three memorandums of under-
standing and two letters of intent 
were signed on Sunday as well.

Speaking at the same media 
briefing, Peter Lam Kin-ngok, 
chairman of the Hong Kong Trade 
Development Council, said the 
Sino-Saudi relationship continues 
to grow stronger, providing a prom-
ising backdrop for Hong Kong, a 
gateway to the Chinese mainland, 
to create rich opportunities.

Lam said that the Hong Kong 
SAR, as a global financial hub, Chi-
na’s international gateway and a 
commercial hub for the Belt and 
Road Initiative, can play a role in 
facilitating development strategies 
for different countries around the 
world.

Saudi Arabian Minister of Invest-
ment Khalid al-Falih officiated at 
the Kingdom of Saudi Arabia-Hong 
Kong Investment Forum and Chi-
nese New Year Gala Dinner, which 
followed the media briefing on Sun-
day.

Lee, who’s leading a star-studded 
HKSAR government and business 
delegation, arrived in the Saudi 
capital, Riyadh, early Sunday morn-
ing, kicking off his first overseas 
tour this year. Saudi Arabia is the 
first stop of a global publicity cam-
paign by the SAR to seek post-pan-
demic development in the city 
following the full resumption of 
connectivity with the Chinese 
mainland and overseas countries 
and regions since January.

Lee, with his team of high-rank-
ing officials and more than 30 sen-
ior representatives from various 
business and professional sectors, 
met with officials of the Saudi Min-
istry of Investment on Sunday 
morning.

The Hong Kong delegation later 
visited an exhibition featuring the 
futuristic city of Neom — a mega 
smart-city project being built north 
of the Red Sea in northwestern Sau-
di Arabia. The city is one of the bold 
projects under Saudi Vision 2030 to 
explore sustainable, greener living. 
Several Chinese enterprises are also 
involved in the project.

Hong Kong’s role to leverage the 
Saudi Vision 2030 blueprint was 
also a major focal point at a media 
briefing on Sunday evening. Lee, 
together with four key business 
leaders, discussed Hong Kong’s 
development and strengths in 
trade, investment, technology and 

sustainable development with 
more than 10 representatives of the 
Saudi media, as well as other media 
personnel from the HKSAR and the 
Chinese mainland.

The four SAR business leaders 
present were Peter Lam Kin-ngok, 
chairman of the Hong Kong Trade 
Development Council; Betty Yuen 
So Siu-mai, chairperson of the 
Hong Kong General Chamber of 
Commerce; Darryl Chan Wai-man, 
deputy chief executive of the Hong 
Kong Monetary Authority; and 
Simon Chan Sai-ming, chairman of 
Hong Kong Cyberport Manage-
ment Co.

Following the briefing, the dele-
gation attended the Saudi Arabia-
Hong Kong Investment Forum and 
a gala dinner to mark Lunar New 
Year.

The SAR delegation is expected 
to meet with high-ranking Saudi 
government officials and business 
leaders, tour local enterprises, and 
attend forums and exchange activi-
ties on Hong Kong’s latest develop-
ments and the city’s investment and 
business opportunities during the 
visit. 

As successful economies, Saudi 
Arabia and the United Arab Emir-
ates were picked for Lee’s first over-
seas tour after Hong Kong resumed 
normal travel with the Chinese 
mainland early last month in view 
of the two countries’ visions and 

blueprints in finance, innovation 
and technology and infrastructure 
and logistics. 

Lee said Hong Kong’s strengths 
are in line with the two nations’ 
development visions and demands, 
adding that the SAR can widen its 
collaboration with countries in the 
Middle East. 

In particular, Lee is expected to 
introduce the SAR’s strengths as a 
global center for finance, trade and 
logistics, assets management and 
risk management, as well as the 
city’s rich pool of professional tal-
ents, such as in project manage-
ment, architectural design, 
engineering and supply chain. 

Hong Kong is also striving to be 
an international innovation and 
technology hub, and a hub for the 
arts and cultural exchanges 
between the Chinese mainland and 
the world, unleashing unlimited 
potential and opportunities for col-
laboration on all fronts with Middle 
Eastern economies, Lee said. 

President Xi Jinping’s visit to 
Saudi Arabia in December has laid 
a good foundation for the Hong 
Kong delegation’s tour to promote 
the city and deepen Middle Eastern 
countries’ understanding of the 
SAR’s strengths. 

Xi’s trip has helped to deepen 
Saudi Arabia’s and the UAE’s 
understanding of Hong Kong’s 
strengths, especially the city’s role 
as the gateway to the Chinese main-
land market, which is appealing 
and draws worldwide attention, 
Lee said. 

He said he’ll actively promote 
Hong Kong’s unique advantages of 
the central government’s strong 
support, and being closely connect-
ed to the world. “I believe that Saudi 
Arabian and UAE enterprises will 
actively consider going to Hong 
Kong for investment.” 

The Middle East is a key link for 
the Belt and Road Initiative, which 
has entered its 10th year, and the 
Hong Kong delegation’s visit is part 
of the city’s efforts to help promote 
the initiative. 

Lee will wrap up his tour on Feb 
11.
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that started late last year. It has 
appointed veterans from Great 
Wall Motors and Geely as president 
and marketing chief respectively to 
help it to steer out of the downturn.

“Sales are something that con-
cerns a carmaker’s dignity,” Xpeng 
CEO He Xiaopeng said.

NEV arms of established giants 
saw their sales slump as well, but 
they are speeding up their prepara-
tions in terms of models and deal-
erships for a bumper 2023.

GAC's Aion sold 10,206 units in 
January, down 36.3 percent year-
on-year and 66 percent from the 
same month last year. It cited the 
Spring Festival holiday as well as 
the withdrawal of subsidies as the 
major causes.

But the carmaker said its sales 
goal this year is 500,000 units, 
which would be a surge from its 
2022 sales of 271,000 units.

Geely’s electric Zeekr brand saw 
an 11.73 percent year-on-year fall in 
January, delivering 3,116 vehicles. 
But its sales target for the year is to 
double its 2022 figure, which stood 
at 70,000 units.

Aito, backed by Huawei, sold 
4,475 units last month, down 55.88 
percent month-on-month. The 
brand began deliveries of its model, 
the Aito M5, in March 2022.

Despite the fall in January, 
Zhang Yongwei, vice-president of 

China EV 100, an automotive think 
tank, is sanguine about the sector. 

He said car buyers in smaller cit-
ies are emerging as a new customer 
group, which is a sign of such vehi-
cles’ rising popularity.

In the first 11 months of 2022, 54 
percent of China’s NEVs were sold 
outside tier-one cities, and the fig-
ure is expected to rise further this 
year, said Zhang.

A growing number of available 
NEV models will help boost sales as 
well, he said. A survey by China EV 
100 shows automakers will launch 

at least 100 NEV models this year in 
the country.

Cui Dongshu, secretary-general 
of the CPCA, expects the market to 
take a turn for the better starting 
from February. The CPCA esti-
mates passenger NEV sales in Chi-
na will reach 8.5 million units in 
2023, up from 6.5 million units in 
2022.

Cui was echoed by analysts at Cin-
da Securities, who said January 
would be the lowest point for the 
year and sales will go on the rise 
starting from February to April.

cent of its deliveries worldwide. 
The group’s new energy vehicle 

sales in China were 206,500 units, 
making up around just 3 percent of 
the country’s NEV market segment, 
much lower than its 15 percent 
share in the overall market.

The changes in the market have 
made Blume’s trip to China an urgent 
and crucial one. 

Both the country and electrifica-
tion sit on Blume’s 10-point plan, 
which he revealed as he took over the 
top job at Volkswagen in September.

Blume acknowledged the impor-
tance of the trip, saying that his top 
concern was “the people”; to moti-
vate its employees and listen to its 
customers; and to “get a feeling of 
how the country has changed and 
what the expectations of Chinese cus-
tomers are”.

His weeklong trip involved a num-
ber of cities from East China’s Shang-
hai and Hefei in Anhui province to 
Northeast China’s Changchun in Jilin 
province, where it has joint ventures 
and plants.

Blume said he hopes the trip would 
give him a clearer picture of the 
dynamic changes in the country’s 
automotive market besides what he 
has learned from corporate reports 
that China is emerging as a global 
pacesetter.

Volkswagen is revving up its push 

in electrification and software locali-
zation in the country.

In October, it inked a deal worth 
2.4 billion euros ($2.6 billion) with 
startup Horizon, which was Volks-
wagen’s largest single investment in 
China.

Volkswagen China chief Ralf 
Brandstaetter, who is Blume’s right-
hand man, said the move is to tailor 
driving-assist functions for its electric 
models sold in the country.

Brandstaetter expects one in three 
new vehicles sold in China this year 
to be a new energy vehicle, up from 
one in four in 2022. Smart functions 

for such vehicles have become a must 
for tech-savvy buyers in China.

“It will be even more important to 
have this kind of partnership (with 
technology companies), especially 
when it comes to technologies of 
transformation. We cannot and don’t 
want to do everything on our own,” 
said Blume.

Disquiet caused by the dazzling 
technology in China and the growing 
recognition of Chinese marques con-
fronts not only Volkswagen but all 
international carmakers, said ana-
lysts.

It requires rapid adjustments on 

their part but it is hard to predict if or 
when they can catch up with Chinese 
marques in the minds of customers 
in the new auto era, they said.

Despite its disproportionate share 
in China’s electric vehicle segment, 
Volkswagen — and German compa-
nies as a whole — outperform its 
international peers.

Major carmakers from other coun-
tries, including Toyota, Nissan and 
Ford, are even slower to launch elec-
tric models that can rival those from 
local Chinese companies.

Stellantis, which has brands 
including Peugeot and Citroen, did 

Carmakers confident despite 
market’s slow start to the year
Sales in January hit 
by end of subsidies 
and Spring Festival 
holiday closures

By Li Fusheng
lifusheng@chinadaily.com.cn

Carmakers saw sales of new ener-
gy vehicles slow down in January, 
primarily because of the earlier-
than-usual weeklong Spring Festi-
val holiday, but executives and 
analysts are optimistic about the 
sector’s expected rapid growth for 
the whole year.

Retail sales of passenger NEVs 
were expected to stand at 360,000 
units last month, up 1.8 percent 
year-on-year but down 43.8 percent 
from December, said the China Pas-
senger Car Association last week, 
based on surveys of carmakers and 
dealers.

Overall passenger car sales were 
estimated to see a steeper year-on-
year decline of 34.6 percent, with 
deliveries falling to 1.36 million units, 
said the CPCA.

Almost all of the major electric 
startups suffered losses last month. 
Nio sold 8,506 cars in January, down 
11.87 percent year-on-year and 46.22 
percent from December. 

“The Spring Festival this year fell 
in January, which means we had one 
less working week than usual,” the 
New York-listed startup said in a 
statement.

Nio CEO William Li said that the 
first half of 2023, especially the first 
quarter, would be tough for carmak-
ers, as some car buyers placed orders 
late last year to be eligible for subsi-
dies that ended on the last day of 
2022.

China initiated the subsidies in 
2009 to foster the sector’s growth. It 
began to phase out the financial stim-
uli from 2017 as the segment gradual-
ly learned to stand on its own.

But the startup is confident in its 
performance for the year 2023. 
CEO William Li said it will outsell 
Toyota’s premium marque Lexus in 
China, which will require Nio to 
double its sales from 2022.

Other startups saw their January 
sales tumble as well. Hozon, which 
was the best-selling startup in 
2022, delivered 6,016 units in Janu-
ary, down 45.35 percent year-on-
year. Xpeng followed by selling 
5,218 units, down 59.62 percent 
from the same month last year.

Xpeng, based in Guangzhou, 
Guangdong province, is going 
through a management reshuffle 

GAC’s electric vehicle arm, Aion, showcases its models at the Shanghai auto show in 2021. 
li Fusheng / China daily

Domestic electric vehicle startup, Hozon, showcases the Neta V at 
the Shanghai auto show in 2021. li Fusheng / China daily 
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By Li Fusheng

Volkswagen AG has added 
another entry to its long list of 
firsts in China — and it was 
achieved by the chairman himself.

Oliver Blume, also chairman of 
the group’s luxury marque Porsche, 
arrived in Beijing last week as the 
first head of an automotive multi-
national to visit the country in the 
Lunar New Year.

The weeklong trip was made 
within three months of his visit to 
China as a member of German 
Chancellor Olaf Scholz’s delegation 
to Beijing in early November.

“Personally, I am closely linked 
to China, coming to China roughly 
four times a year since the late 
1990s,” said Blume in an interview 
with China Daily hours after his 
arrival in Beijing on January 30.

The 54-year-old, who received 
his doctorate from Shanghai-based 
Tongji University in 2001, said he 
has not only business partners but 
close friends in the country.

Yet Blume’s trip was more than a 
personal one, although he might 
have the deepest feelings about 
China among all the carmaker’s top 
executives in history.

Volkswagen, though still the 
best-selling carmaker in China, is 
seeing its market share shrink. 
Meanwhile, local companies like 
BYD are shooting to stardom and 
hogging the attention of car buyers 
thanks to their pioneering edge in 
electrification and smart driving.

Volkswagen’s China sales slipped 
3.6 percent to 3.18 million units in 
2022, but they accounted for 38 per-

not mention China in its ambitious 
electrification strategy revealed in 
2022.

Called Dare Forward 2030, it out-
lines the Italian-French multination-
al goal to cut carbon emissions by 50 
percent by the end of the decade and 
to become carbon neutral by 2038.

China has been the world’s largest 
market for electric cars and plug-in 
hybrids since 2015. In 2022, such 
deliveries rose to 6.9 million units.

It helped drive global sales of pure 
EVs in 2022 to reach 10 percent of all 
car sales for the first time, according 
to LMC Automotive and the EV-Vol-
umes website, which provides data 
and forecasts for the sector.

In China, sales of EVs made up 19 
percent of all car sales in 2022, fol-
lowed by Europe, where the corre-
sponding figure was 11 percent. 

In the interview, Blume said he will 
“definitely” come back in April to 
attend the Shanghai auto show. 

Other German carmakers Mer-
cedes-Benz and BMW confirmed that 
their top executives will be present at 
the biennial exhibition as well.

BMW said it will have 11 electric 
models available in China this year, 
more than double the figure of 2022. 
Mercedes will launch six electric cars 
and plug-in hybrids this year, bring-
ing its total NEV models to 17 in the 
country.

The China Association of Auto-
mobile Manufacturers estimates 
that NEV sales in the country are to 
hit 9 million units this year, up from 
6.9 million in 2022. They are expect-
ed to drive total vehicle sales to 27.66 
million units, up 3 percent year-on-
year.

Volkswagen boss leads way for auto execs to catch up on industry trends

Volkswagen showcases its all-electric ID. models at the Haikou International New Energy Vehicle and 
Connected Mobility Show in 2021. li Fusheng / China daily

9 million
NEVs
are expected to be delivered 
in China in 2023, up from 6.9 
million in 2022, CAAM predicts.
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Left: Zhang Kexin of China executes a routine on her way to winning 
the women's halfpipe finals of the Toyota US Grand Prix at Mam-
moth Mountain on Friday in Mammoth, California. Above: Zhang is 
flanked by third place Rachael Karker (left) of Canada and second 
place Zoe Atkin of Britain on the podium. Zhang finished first with 
93.5 points, and Atkin followed with 92.75 and Karker 91.75. This 
was the fourth World Cup title for 20-year-old Zhang, who is already 
a two-time Olympian. She won her first ever World Cup gold in 2017 
before adding two more to her collection over the following two 
years. Getty ImaGes vIa aFP

Mammoth victory

Beijing 2022 venue the “Ice 
Cube” welcomes organizers, 
staff and volunteers of the 
Games to an event on Saturday 
marking the one-year anniver-
sary of the opening of the Winter 
Olympics. weI xIaohao / chIna daIly

By sun xiaochen
sunxiaochen@chinadaily.com.cn

One year after its grand opening, 
the Beijing 2022 Winter Olympics 
have reshaped the landscape of win-
ter sports globally, and the Interna-
tional Olympic Committee has 
lauded the rich legacy of  the Games.

With figure skating shows, the 
slogans of the Games and themed 
songs presented at the iconic venue, 
a ceremony was held at western Bei-
jing’s Shougang Industrial Park on 
Saturday night. It brought back 
fond memories of the Beijing 2022 
Winter Olympics, as organizers cele-
brated the one-year anniversary of 
the  start of the Games on Feb 4 last 
year.

“The legacy of these Olympic 
Games is already tangible with all 
the venues open to the public,” IOC 
president Thomas Bach said in a 
video speech addressing the cere-
mony on Saturday. 

“In so many other aspects, Beijing 
2022 has set new standards: wheth-
er it is showcasing innovative green 
technologies, promoting healthy 
and active lifestyles, or boosting the 
winter sport industry – the impress-
ive legacy of the Olympic Winter 
Games Beijing 2022 has set the path 
for the future.”

A fitting example of Beijing 2022’s 
influence on winter sports develop-
ment and urban renovation in Bei-
jing, the Shougang park that hosted 
the ceremony reinvented itself from 
a former steel mill into a modern 
destination for winter sports, sight-
seeing, fashion events and exhibi-
tions through a transformation 
project as part of the Games.

Erected against three abandoned 
cooling towers at the park, the Shou-
gang Big Air slope, which hosted 
some of the freestyle skiing and 
snowboarding events at Beijing 
2022, became a new city landmark 
and has received 1 million visitors 
over the past year, according to the 
venue’s owner Shougang Group.

As the official curling competition 
venue at Beijing 2022, the National 
Aquatics Center in Beijing’s north-
ern downtown has stood out as per-
haps the world’s most sustainable 
Olympic venue — after being trans-
formed from a swimming venue 
built for the 2008 Summer Games to 

stage the ice events at the winter edi-
tion last year.

Featuring a system, that involves 
filling the swimming pool with 
retractable steel structures to sup-
port an ice surface, the aquatics cen-
ter is capable of shifting between 
summer and winter sports modes, 
allowing it to diversify its operations 
all year round.

Two new ice rinks built in the ven-
ue’s underground space opened to 
the public before the Spring Festi-

val, becoming a hot spot among the 
city’s skating fans.

At an event organized to mark the 
anniversary on Saturday, China’s 
former women’s curling national 
team captain Wang Bingyu, who 
served as the sport’s program direct-
or at Beijing 2022, couldn’t hold 
back her emotions.

“I can’t believe how time flies and, 
suddenly, it’s been a year,” said 
Wang, who returned to the center, 
now dubbed the “Ice Cube”, with 

hundreds of Beijing 2022 staff and 
volunteers to attend the event.

“Before the Games, our vision of 
turning a summer sports venue into 
a curling arena was considered by 
some as a gamble. Now, we’ve done 
more than just that, and we’ve creat-
ed a new ice sports paradise for the 
people in Beijing.

“Watching kids enjoy themselves 
on the ice and learning the funda-
mentals of curling at the Olympic 
venue makes me so proud and emo-
tional, especially today,” said Wang.

Launched at Saturday’s ceremony, 
a series of public events, including 
amateur competitions, Olympic 
exhibitions and Olympic venue open 
days, will be rolled out across the 
country over the next month to 
maintain the momentum of winter 
sports boom.

“It feels bigger than just an indi-
vidual accomplishment to see that 

winter sports have become a popular 
way of life in the country, knowing 
that we did our part in that,” said Xu 
Mengtao, China’s freestyle skiing 
aerials Olympic champion.

“As an athlete, it only fuels my 
motivation to keep going and win 
more glory for my country by trying 
to compete at the next Olympics in 
Italy,” said Xu, a veteran who is tar-
geting a record fifth Winter Olym-
pics at Milano Cortina 2026.

As China ambitiously develops its 
sports industry as a pillar for its over-
all economic growth, the potential of 
winter sports in drawing customers 
to mountain resorts while stimulat-
ing consumption in accommodation, 
ski training and equipment sales and 
rental has been tapped, resulting in a 
skyrocketing number of visitors at 
major resorts in North China during 
the holiday season.

According to estimates by the Chi-

na Tourism Academy, China’s winter 
leisure tourism sector is expected to 
welcome more than 520 million visi-
tors and earned revenue of more 
than 720 billion yuan ($107 billion) 
during the 2024-2025 ice and snow 
season.

“Beyond staging a spectacular 
Games, Beijing 2022 was laser 
focused on delivering lasting social 
and economic benefits for its resi-
dents — in line with Olympic Agen-
da 2020+5,” said Christophe Dubi, 
IOC’s Olympic Games executive 
director. 

“One year on, the most outstand-
ing feature of these Games is the way 
they touched the lives of millions of 
local people by making them discov-
er the world of winter sports. The 
organizers also made sure the 
Games minimized their impact on 
the environment making winter 
sports more sustainable.”

OLYMpICs

Nostalgia heats up with cool celebrations 
Fond memories abound as ceremonies held at the Ice Cube and Shougang Industrial Park to celebrate Games’ anniversary 

The official film of the Olympic Win-
ter Games Beijing 2022 has entered 
the final phase of production and is 
expected to premiere soon in China, 
with an international release sched-
uled later in the year. 

The film, directed by multi-award-
winning filmmaker Lu Chuan, cap-
tures the defining moments of Beijing 
2022, such as the opening evening of 
Feb 4, 2022, when fireworks lit up the 
sky of Beijing to raise the curtain for 
16 days of spectacular winter sports, 
many of which left an indelible mark 
on the memories of sports fans 
around the world.

Renowned director Zhang Yimou, 
who was the mastermind behind the 
grand opening ceremony of Beijing 
2022, also contributed to the film as 
an executive producer, while another 
celebrated filmmaker Zhang Heping 
served as the general consultant. 

According to Lu, the production of 
this film began in 2020. The crew 
explored all areas related to the host-
ing of the Games. 

The film shows the collective effort 
of all parties involved in the organiza-
tion of the games to overcome chal-
lenges presented by the COVID-19 

pandemic. The film also highlights 
stories of the athletes, who constantly 
challenged themselves to pursue their 
Olympic dreams, as well as those of 
photographers, volunteers, medical 
personnel, and other Olympic partici-
pants.

“We shot over 700 hours of footage 
in multiple locations globally. There 
were many frustrations, but our team 
members also pushed themselves 
with the Olympic spirit,” said Lu. 

“We were moved and encouraged 
by many of the people we filmed. I 
hope the stories we have chosen to 
tell and the people we have recorded 
in the Official Film can leave a strong 
impression on the audience about the 
time of the Olympic Winter Games 
Beijing 2022.”

The Olympic Film Collection com-
prises more than 40 feature-length 
films that offer a cinematic window 
into defining moments in the history 
of the modern Games — serving as a 
precious historical archive of the 
Olympic Movement, vividly illustrating 
the Olympic Motto of “Faster, Higher, 
Stronger – Together”. 

sun  xIaochen

A moving account of historic event

China’s gold medal-winning Olympians, members of the organizing committee and former volunteers enjoy reminiscing about the Games during a grand ceremony held at western Beijing’s Shougang Industrial 
Park on Saturday night to mark the one-year anniversary of the start of the event. weI xIaohao / chIna daIly
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